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Recycling Market Development Advisory Council (RMDAC) Meeting

South Carolina Department of Commerce

1201 Main Street, Capitol Center Tower, Suite 1600

Columbia, SC  29201

Tuesday, March 26, 2019

10:00 AM – 11:51 PM

RMDAC

Kristen Brown, WasteZero

Tina Huskey, Mumford Industries

Norman Chandler, Republic Services

Bill Laursen, Universal Environmental Services

Chuck LaGrange, Greater Greenville Sanitation Commission

Andy Spicer, Ph.D., USC Darla Moore School of Business

Wes Westbrooks, BMW

Angel Lara, Southeast Recycling Resources

Chad Prescott, Mid-Carolina Steel

Carol James-Gilchrist, Sonoco Recycling

ABSENT

Vic Carpenter, Kershaw County

Drew Smith, Michelin

GUESTS

Glen Odom, Retired

Ronnie Grant, Retired
Amanda St. John, DHEC

April Chaffins, SC Department of Commerce

Robin Norris, SC Department of Commerce

STAFF

Anna DeLage, SC Department of Commerce

CALL MEETING TO ORDER

Wes Westbrooks motions to call the meeting to order at 10:01 AM

Acknowledgement of Visitors

MINUTES

The January 2019 RMDAC meeting minutes were approved.

DISCUSSION

Amanda St. John provided information on the 2018 Sold Waste Management Annual Report.  The report is attached.

Anna DeLage provided an update on the Recycling Market Development Advisory Council’s Annual report and the dashboard.  The report is attached.

April 5-7 – Staff will be attending the International Festival for Your Bottle Means Jobs

May 23 – Staff will be hosting the Recycling Industry Forum at Segra Park 

Tires are a hot topic issue after the Viva closures and staff has been working with DHEC to identify how the state can work with the tire industry to find a recycling solution.  SC is number one in manufacturing tires, we would like to be number one in recycling tires as well.  After researching what other states are doing we are finding there are applications that the state can take advantage of for example:

· Ground Tire Rubber in Road Reclamation:  DOT recommends that research/tests need to be done to ensure performance in reclamation process. 
· Chip seal is commonly used with GTR and can use a large volume of tires. Chip seal protects pavement by sealing the small cracks in a pavement surface and preventing the intrusion of water and air.  DOT needs to investigate whether suppliers could supply a rubberized emulsion that could be used in chip seal
· Pipe embedment – tests need to be done regarding usage.
· Balanced mix design is performance based design of asphalt paving rather than using lowest cost to rank bids.  SC typically uses lowest cost bid. NCAT is leading a balanced mix design research.
Some challenges include the fact that testing can take from 1-5 years.  DOT also has a low bid requirement.  Life cycle costs should be included.  Also, asphalt companies in SC own their own binder which is a derivative of the oil industry so this is a big barrier.  DHEC, SCDOT and the SC Department of Commerce are discussing solutions.  This is a priority for the Governor.  All major tire manufacturers in SC have been a part of these discussions and are interested in finding end markets.  SC is hosting the National Scrap to Tire Conference in Greenville December 3-5.  We are bringing the industry here to discuss these topics and find a solution.  There have been a lot of productive conversations from tire recycling companies that are looking to locate in SC.  DHEC will be hosting contamination workshops in May to address residential recycling needs.  Conversations are happening across the state on how to simplify recycling for individuals.

Staff attended the Automotive Summit from Feb 19-21.  This is the first time staff played a big role in this event.  This was a good opportunity to get in front of the automotive industry players that are utilizing some of this recycled content in their system.  We were able to connect with Mergon.  They had been using recycled compounds for plastics in their process, when the price for virgin plastics was rising.   Staff attended SC Green, which is a conference that focuses on landscapers and nurseries across the state.  This was a chance to connect with companies that are looking for organics (food waste) composting markets and to let attendees know that we have composters in our state that are looking for material.  Manchester Farms was looking for solution for their quail manure.  They have connected with Supersod in Orangeburg.   Using a 60/40 mix, they have a product they are branding as “Quail Qwap”.  Been testing specialty markets, particularly in Denver and areas where they are targeting the cannabis industry.  

Glass – Glass mulch helps keep rainwater and condensation in the soil and it is very popular in Arizona and New Mexico.  New ways to reach new audiences.

Staff conducted a grocery store audit with Piggly Wiggly.  Staff has been partnering with Manomet to do some energy audits internally to identify potential for them to reduce energy and also find opportunities for food waste prevention, donation, and composting strategies.  Manomet received a USDA grant to target rural grocery stores in this effort with a focus on targeting Horry, Williamsburg and Georgetown Counties.  Staff is partnering with Jimmy Johnson at the SBDC Orangeburg to support this project. 
DISCUSSION

NY Times article has been published that discusses how West Coast communities are having to landfill recyclable materials because they don’t have an end market for the material.  How do we want to proceed with these communications from SC?  
(Kristen) Our response is unique and it demonstrates that recycling is a supply chain.  Part of what is happening is typical.  It may be a few years down the road.  We have a positive story to tell.  We can use some of the numbers from the annual report.  Show how the job growth has expanded in SC.  
How do we proceed with duel audience messaging?  Does this go to local media outlets across the state or are we targeting business and industry?  The survey focuses on targeting business and industry first.  (Andy) What’s difficult is there are two messages, (1) recycling isn’t dead, (2) message that recycling does need to be cleaner.  
(Tina) Recycling is not going away.  If we are talking to households we have to ask the question, ‘what’s happening to your waste’?  How do you articulate this argument?  Do we still need to be leading with China?  The reason China cut us off is because it was dirty.  The story of why it no longer goes to China is because we were sending dirty material.  China is trying to create their own internal programs.  If we had truckloads of clean materials, they would still be taking it.  
(Carol) We still need to educate consumers of how to recycle.  Not lead with China but inform why China is no longer accepting material.  Even in the US, we aren’t getting quality material.  Film is a huge problem with dirty recycling.  The price of plastic bottles has dropped in the last two years.  Not only that, you have to pay to dispose the non-value materials that is in those bails, the cost is going up there.  With contaminated material you are not going to get the value and it will end up in a landfill.  How do we get this message to the consumer?  
(Andy) The consumer wants to know what’s happening to my material?  Why is it ending up in a landfill?  Basic questions that we hear over and over again.  We need a place to submit questions.  We could have a FAQ site.  I want to recycle right, how do I do it?  Why is every county not the same?  Why can I recycle like this at the beach and not at home?  Different counties have different capabilities.  Discuss capabilities of MRF.  Most people do the right thing when they know what the right thing is.  
(Carol) The top 4 contaminants are film, plastic bags, shredded office waste and any tangle items (Christmas lights, water hoses, etc.), needles.  This shuts equipment down and causes delays.  
(Andy) Don’t blame the consumer, this is confusing because it’s not consistent.   We need FAQ’s for the everyday consumer, the ABC’s of recycling.  
(Tina) What about plastics? Is all plastic the same?  The everyday consumer thinks all plastic items can go in their bin.  We need to keep our eyes on who we are communicating to, and drop the industry jargon.  They are not aware of the different types of plastic.  When you are speaking to households.  

(Andy) People are confused, we need to respond to questions like, “Why am I separating materials when they are all dumped together, why do I have to rinse out my soda can”.  
(Wes) There is no short answer.  We have to keep messaging to consumers that they are saving the world, but there is a cost to it.  Consumer’s perspective is really confusing.  
(Kristen) What if we focus on 1 year for the number one contamination issue?  Film seems to be everywhere.  What is this communication?  
Do we respond directly to the NY Times article?

(Andy) Put FAQ’s for businesses on the website and FAQ’s for residents and have the talking points ready to go if we wanted to put together a state wide release that could potentially go out to local governments where they could push it out to their local outlets.  Same language.  May 21-22 contamination workshop should guide that conversation.  DHEC offers grant funding to local governments and they do a lot of art work they use for their curbside customers and their drop off centers can have some sort of standardization.  Same language and same pictures would be better for consumers.  Coordinate with Richard and Amanda to put together standardized language and put together some talking points for a release.  An FAQ would be helpful broken up by MRF sheds in state.  Professional recycling meeting in the fall highlight on this and have materials that all counties and municipalities can use.  

OLD BUSINESS/MARKET UPDATES

Metal – trading in upper 1800’s. 

Organics – doing pretty good right now.  Peak growing season is helping move material. 

Recycling – industry change toward the end of the year as other outside companies and investors start grasping what to do with the materials that are not leaving.  Industrial plastics we have companies looking for material.  New players in the market.  

Solid Waste – is doing well.
Paper - OCC is at $65 per ton next couple of months expecting it to go down.  This will not be a good year for cardboard or mixed paper which is at 0 right now.

General Public – They are confused.  Have some ideas of how to help them out.  Doing the Washington D.C. 2050 plan; won the bid to do that.  Preliminary outline to come out by October and it will be very interesting and very different.

Higher Education – We have a lot of theories that don’t work.
Carpet – Nylon 66 high demand.  Not enough of it.  Nylon 6 has not been in high demand but has seen some increase in interest.  Inquiry from a company that is looking for PET carpet.  Continuing doing development work with NC State with PET carpet make it into a non-trials going on next month at NC State.
Oil continues to trend upward, opened at just under 60 dollars a barrel.  Gas is $2.40 for regular.  Prices not increasing here.

Glass - Single stream glass is -$35T, clean glass is $25T-$30T.
Metal - Soft sideway market (the price of a security trades within a range without forming any distinct trends) on scrap metal

Next month a lot of Earth day events around the state.  

NEW BUSINESS

ADJOURN

The RMDAC board meeting was adjourned at 11:51 AM

The next RMDAC meeting is scheduled for May 16-17, 2019 in Hartsville, SC.
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